
  



 

“ Our renewed focus 
today is unlocking the 
door to the middle class 
for millions of younger 
Canadians.” 

Chrystia Freeland 
Minister of Finance 



 

$537.6B 
Total Spending 

 
$39.8B 

2024-25 Deficit 

 
0.7% 

2024 Real GDP Growth Forecast 

 
41.9% 

Federal Debt as Percent of GDP 

 
$21.9B 

New Tax Revenue over 5 Years 
 

Canada’s 2024 Budget: Fairness for Every 
Generation 
By the Numbers 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Defining “Fairness” 

Fixing the Foundation 

After weeks of the Trudeau Government’s pre-budget tour showcasing many elements of their 
housing plan, Deputy Prime Minister Chrystia Freeland has tabled a budget meant to fix the 
cracks in the foundation before next year’s remodel. The government’s political outlook has 
been precarious for a couple years, buoyed by the still intact Supply and Confidence Agreement 
with the NDP. The Trudeau Liberals are now starting to design their blueprint to face Pierre 
Poilievre’s Conservatives in the next election. 

The Liberals have spent the last nine years holding together a political coalition of progressive 
voters and centrists alike. But with a cooling economy and an affordability crisis being felt 
across the country, the government has tabled a budget that appeals to its core voter base, 
because without a motivated base, there is no up.  

From Canada’s Housing Plan to tools to drive new revenue, Budget 2024 sought to accomplish 
three things:  

1. Not upend Canada’s economic recovery and jeopardize potential rate cuts by the Bank 
of Canada before the next election, 

2. Appeal to younger Canadians through ambitious action on housing and continued focus 
on addressing cost of living concerns, 

3. And finally, reposition the economic debate away from the carbon tax (outside of a new 
$2.5 billion rebate for small businesses) to more favourable terrain for the government 
on capital gains tax reform and building a future economy for all Canadians.  

The In-Law Suite Strategy 

If you were to draw a caricature of who this Federal Budget was designed for, one could argue 
it is the suburban mother reading her local newspaper and worrying about whether her 
children will ever be able to afford a home one day.  

With limited financial capacity due to a poor economic outlook and an inflation rate still above 
the Bank of Canada’s target, the government sought to improve the long-term economic 
forecast for young Canadians and in turn, ease their parents’ anxiety along with it. This 
approach is centered around the traditional makeup of Trudeau Liberal voters- predominantly 
young voters and women- and is an attempt to get back-to-basics before next year’s election.  

These announcements and the Budget tour to follow are just another piece of the puzzle as the 
Liberals look to map out their path to the 2025 Budget and by design, the 2025 election.  

 

 



 

Renovate or Remodel 

Even though the next election may seem far off in the distance, the reality of Canada’s current 
political climate is that the campaign has already started. For external stakeholders reflecting 
on the impacts of the 2024 Budget, it means your clock has started too.  

As Budget Day winds down to a close, it’s worth noting that the 2023 Fall Economic Statement 
is still in committee being held up by procedural and parliamentary delay tactics, which will 
surely get worse between here and the 2025 Budget. In other words, as the runway becomes 
shorter for the Liberals to implement their fiscal vision, this means many of their commitments 
and promises will have to be fought in the next election.  

Practically, this means that advocacy in Ottawa becomes even more complicated and crucial for 
organizations looking to influence policy, especially as current polling suggests a likely change in 
government.  

Next year’s budget is expected to outline the Liberal platform and shore up their record 
heading into their toughest election yet. Looking forward, the Liberals will be thinking about 
how to protect their priorities if there is a change in government while also ensuring that what 
they commit themselves to will give them their best chance at re-election. 

 

Access and Allies 

In this budget, the Liberals made an attempt to move Conservative leader Pierre Poilievre off of 
his preferred battlefield of carbon taxes, and on to issues where they’re more comfortable such 
as reforming capital gains taxes and lowering the costs of dental, pharmacy and child-care.  

The Conservatives have already begun to lay out their next election priorities and, uplifted by 
consistently strong polling numbers, are laser-focused on ensuring they cross the finish line 
with a platform they can execute. This means being selective on the company they keep, and 
the promises that go along with it.  

Poilievre has stated many times that he doesn’t believe a government can tax its way to 
prosperity. While usually said in the context of the carbon tax, businesses can likely infer what 
Poilievre thinks of the new suite of tax measures announced by the Finance Minister today. 
That doesn’t mean he’s going to be quick to publicly challenge many of these new measures 
announced today. The Leader of the Opposition will be careful in where his response is focused. 

The Conservative Leader has made it quite clear that he expects business interests (or other 
special interests for that matter) to make their own case loudly and publicly in opposition to 
Liberal policy before the Conservatives lift a finger to help them. This is going to be the first real 
test of that approach. Notable and influential voices like former Bank of Canada Governor, 
David Dodge, went after these new taxes before they were even announced. Dodge is likely to 
be the first of many.  

How many Bay Streeters, eager to make an impression on the guy they view as the next Prime 
Minister, will follow suit? Will they even find an ally in Poilievre if they do, knowing that this is 
exactly the debate the governing Liberals want? 



 

Conclusion 

The housing policy pieces and other items, such as the National School Food Program, will have 
some legacy long-term if they can survive the 2025 election. The new small business carbon 
rebates are, likewise, an attempt by the Liberals to try and give themselves better ammunition 
when talking about the carbon tax. 

Budgets are no longer balancing themselves. The government has made it clear that it needs 
new revenue to balance spending and stabilize its financial situation. In that way, this budget is 
a direct descendant of Chrystia Freeland’s 2012 book Plutocrats, where the now-Minister made 
the case for the wealthy paying their fair share. That’s why this budget expects to bring in 
billions of dollars from an increase to capital gains taxes. 

It also puts the New Democrats in an interesting position. The Liberals’ Supply and Confidence 
Agreement partner have started to make noise about separating themselves from the 
government on issues like the carbon tax. This budget will be hard for the NDP to criticize and is 
the clearest indication we have gotten from the Liberals that their path to re-election may 
involve eating the NDP’s lunch.  

 

  



 

 

 

 

 

 

 

 

 

For more information please contact: 

 

Jesse Shea 

Director, Public Affairs 
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